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(1)Identify and analyze new 
terminology applying knowledge of 
word origins and derivations in a 
variety of practical settings. 
(2) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Critically evaluate information 
from multiple sources. 
(4) Using contemporary technology, 
produce documents of publication 
quality for specific purposes and 
audiences; exhibit clarity of focus; 
logic of organization, appropriate 
elaboration and support  and 
overall coherence. 
(5) Using contemporary technology, 
create a research presentation or 
prepare a documentary related to 
academic, technical, or 
occupational topics and present the 
findings in oral or multimedia 
formats. 

The student will be able to: 

• Define the acronym SEM  
 

• Identify factors that 
contributed to the growth of 
the sports and entertainment 
industry  

 

• Understand the concept of 
“fandom” and its importance 
to the business of sports and 
entertainment 

 

• Discuss the impact specific 
individuals had on the 
evolution of the industry  

 

• Recognize specific milestones 
relevant to industry growth  

 

• Define media  
 

• Understand the importance 
of media (broadcast) rights 

 What is SEM? 
 
 What factors 

contributed to the 
growth of the sports 
and entertainment 
industry? 

 
 How has media 

contributed to industry 
growth? 

 
 Describe the concept of 

fandom and provide 
examples of how it 
impacts you, 
personally, as a 
consumer? 

Introduction to SEM – Trivia 
Game 
 
Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 

The Business of Sports and 
Entertainment Marketing 
 
Curriculum PowerPoints: 

• Introduction to SEM – 
Trivia Game PPT 

• Unit 1 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Class Discussion Activity: 
Fantasy Football – BTN 

Enduring Understanding(s) 
Students will gain an understanding of the evolution of sports and entertainment as it relates to business. Identifying industry “pioneers” and important milestones will assist 
students in the comprehension of how the sports and entertainment industry has become the multi-billion-dollar industry it is today. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Critically evaluate information 
from multiple sources. 
(4) Using contemporary 
technology, produce documents of 
publication quality for specific 
purposes and audiences; exhibit 
clarity of focus; logic of 
organization, appropriate 
elaboration and support  and 
overall coherence. 
(5) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 

The student will be able to: 

• Define sports marketing and 
entertainment marketing 

 

• Explain the two primary 
types of sports and 
entertainment marketing 
 

• Compare and contrast sports 
marketing and entertainment 
marketing 
 

• Describe the seven functions 
of marketing 
 

• Understand what makes 
sports and entertainment 
products unique 
 

• Explain the concept of 
competition for 
entertainment dollars 
 

• Identify the five P’s of event 
marketing 
 

• Explain the event triangle 
 

• Explain the primary 
challenges that lie ahead in 
the sports and entertainment 
business 

 What is sports and 
entertainment 
marketing? 

 
 Explain the two primary 

types of sports and 
entertainment 
marketing 

 
 What is 

commercialism? 
 

 What is product 
placement? 

 
 What is reverse 

product placement? 
 
 What are the 5 P’s of 

event marketing? 
 

 What role does 
corporate support play 
in event marketing? 

 
 What are the 3 key 

components of the 
event triangle? 

 
 What is meant by the 

term “elusive fan”? 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Stadium/Facility Creation 
Project  

The Business of Sports and 
Entertainment Marketing 
 
Curriculum PowerPoints: 

• Unit 2 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Class Discussion Activity: 
Fortnite World Cup BTN 
PPT 
 
Stadium/Facility Creation 
Project PPT 

Enduring Understanding(s) 
Students will begin to familiarize themselves with general marketing principles that are integrated within the framework of sports and entertainment business. Students will begin to 
understand the marketing philosophies such as defining the primary marketing functions and understanding what industry marketers are trying to achieve as well as how innovation 
and advances in technology have changed not the sports and entertainment marketplace.  
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Critically evaluate information 
from multiple sources. 
(4) Using contemporary 
technology, produce documents of 
publication quality for specific 
purposes and audiences; exhibit 
clarity of focus; logic of 
organization, appropriate 
elaboration and support  and 
overall coherence. 
(5) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(6) Using contemporary 
technology, create a research 
presentation or prepare a 
documentary related to academic, 
technical, or occupational topics 
and present the findings in oral or 
multimedia formats. 

The student will be able to: 

• Define and provide examples 
of sports and entertainment 
industry segments 
 

• Explain the concept of 
revenue streams and why 
they are important to an 
organization 
 

• Understand the general 
financial structure of a sports 
franchise 
 

• Recognize how 
entertainment companies 
generate revenue 
 

• Define ancillary products 
 

• Define and understand the 
importance of product 
placement 
 

• Describe industry trends 
 

• Provide an example of how 
an organization may track 
shifts in industry trends 
 

• Understand the concept of 
economic impact 
 
 

 What is revenue? 
 
 What revenue streams 

do you think sports 
organizations rely on to 
achieve profitability? 

 
 What are the various 

ways that sports 
franchises can generate 
revenue? 

 
 What is product 

placement? 
 

 What are promotional 
tie-ins? 

 
 What are ancillary 

products?  
 
 Why are ancillary 

products important to 
the sports and 
entertainment 
industry? 

 
 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Discussion Activity:  
Freakonomics Podcast – 
discussing the topic of the 
business of March Madness 
 
Curriculum PowerPoints: 

• Unit 3 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Netflix Stranger Things 
Student Activity 
 
 

Enduring Understanding(s) 
Students will gain an understanding of the basic principles that create the foundation for the business of sports and entertainment. Students will explore the many segments that 
make up the industry and gain an understanding of how sports and entertainment organizations generate revenues in an effort achieve profitabilit. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Represent and organize data by 
creating lists, charts, tables, 
frequency distributions, graphs, 
scatterplots and box-plots. 

The student will be able to: 

• Explain the marketing 
concept 
 

• Identify the components of 
the marketing mix 

 

• Define target market 
 

• Identify the five bases of 
segmentation 

 

• Illustrate the concept of 
positioning 

 

• Differentiate between 
customer and consumer 

 

• Explain the importance of 
market research 

 

• Identify specific forms of 
advertising and explain why 
businesses advertise 

 

• Understand the concept of 
digital marketing 
 
 
 
 
 
 
 

 What is a need?  What 
is a want? 

 
 What are the 3 

components of the 
exchange process? 

 
 Why are marketing 

activities so important 
to business? 

 
 What are the 4 P’s of 

marketing? 
 

 What is a target 
market? 

 
 What is niche 

marketing?  
 
 Identify the five bases 

of marketing 
segmentation. 

 
 How might sports and 

entertainment 
marketing company 
utilize a positioning 
map to help determine 
a ticket sales strategy? 

 
 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Discussion Activity:  
Freakonomics Podcast – 
discussing the topic of the 
business of March Madness 
 
Curriculum PowerPoints: 

• Unit 4 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
“New Olympic Sport” PPT 
Project 
 
 

Enduring Understanding(s) 
Students will gain an understanding of the components comprising the marketing mix as well as basic marketing concepts. Students will investigate the importance of target 
markets, segmentation, and positioning strategies. In addition, they will learn the importance of market research and its correlation with advertising.  
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 

The student will be able to: 
 

• Understand what the 
marketing plan is and why it 
is an important tool for 
sports and entertainment 
marketers 
 

• Identify the key components 
of the marketing plan 

 

• Successfully compose a 
mission statement 

 

• Explain the purpose of a 
situation or SWOT (situation) 
analysis 

 

• Identify the four elements of 
a situation analysis 

 

• Recognize the importance of 
understanding the financials 
within the marketing plan 

 

• Determine which information 
is important to address 
within the marketing plan 
 
 
 
 
 
 

 What is the marketing 
plan? 

 
 Why is the marketing 

plan important? 
 

 What is competition? 
 

 What are the different 
types of competition? 

 
 What is a mission 

statement and how is it 
composed? 

 
 What are the 4 key 

factors pertaining to a 
company’s SWOT 
analysis?  

 
 What questions should 

a successful mission 
statement address? 

 
 Why are finances a 

critical element to a 
successful marketing 
plan? 

 
 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Discussion Activity:  
Mission Statement PPT (also 
in pdf form) 
 
Group Activity: 
Develop a situation analysis 
for a fictitious 
sports/entertainment 
product. 

• Shoes/Apparel 

• Sports Equipment 

• Sports Nutrition 

• Sports Drink 

• Sports/Ent. Events 
 
Curriculum PowerPoints: 

• Unit 5 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Internet Activity: 
The Stock Market Project 
 
 

Enduring Understanding(s) 
Students will gain an understanding of the basic fundamentals required to develop an effective marketing plan. The situation or SWOT analysis is an important tool for any 
organization in determining key characteristics of their business and is integral to the planning process. Students will also learn the importance of creating a solid mission statement 
and the role finance plays in the development of the marketing plan..  
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
 

The student will be able to: 
 

• Define branding 
 

• Define brand equity and 
brand extension 

 

• Differentiate between 
corporate brand, product 
brand and store brand 

 

• Determine the characteristics 
of an effective brand name 

 

• Define licensing 
 

• Discuss the licensing process 
 

• Distinguish between licensor 
and licensee 

 

• Explain the advantages and 
disadvantages to a licensee 

 

• Identify the four key 
considerations of on-site 
merchandising 
 
 
 
 
 

 What is a brand? 
 
 What is a slogan? 

 
 What is a trademark? 

 
 What are the various 

ways to protect a 
brand? 

 
 What are the 

characteristics of a 
successful brand? 

 
 Describe what is 

involved in building a 
brand?  

 
 What is event 

branding? 
 

 What are the different 
forms of brands? 

 
 What is Licensing?  

What are the 3 P’s of 
Licensing? 

 
 Why do organizations 

engage in the licensing 
process? 

 
 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Discussion Activity:  
Name That Brand PPT 
Most Loyal NBA Fans PPT 
 
Group Activities: 
What’s That Slogan PPT 
What’s That Tagline PPT 
School Athletics Rebranding 
Project 
Name That Team PPT 
(Licensing) 
 
Curriculum PowerPoints: 

• Unit 6 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Internet Activity: 
The Top Selling MiLB Teams 
 
 

Enduring Understanding(s) 
Students will gain an understanding of branding as a function of marketing and how it contributes to the overall perception consumers carry with respect to a company or its 
products. Successful branding strategies can be seen all over the sports and entertainment industry, with examples like ESPN, Sports Illustrated, MTV, Gatorade, and the New York 
Yankees. Licensing has become a critical revenue producer for all properties in the sports and entertainment industry and continues to grow at an astounding pace..  
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 

The student will be able to: 
 

• Define and give examples of 
sales 
 

• Identify three personal 
selling categories 

 

• Identify four sales methods 
 

• Name at least five steps in 
the sales process 

 

• Detail why customer service 
is important 

 

• Recognize some common 
characteristics of successful 
sales professionals 

 

• Define promotion 
 

• Identify the elements of the 
promotion mix 

 

• Describe and offer an 
example of five forms of 
promotion 
 
 
 
 
 

 What are sales and 
what kind of sales 
activities are there in 
the sports and 
entertainment field?  

 
 Why is selling 

important? 
 

 What is personal 
selling? 

 
 What steps are 

involved in effectively 
implementing and 
managing the sales 
process? 

 
 Why is customer 

service important? 
 

 What makes a good 
salesperson? 

 
 What is Promotion? 

 
 What is product 

placement? 
 
 
 

 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
 
Curriculum PowerPoints: 

• Unit 7 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Internet Activity: 
 
 

Enduring Understanding(s) 
Students will gain a fundamental understanding of promotion and be able to identify steps within the sales process, recognize the role of customer service and identify various forms 
of promotion. Students are encouraged to work through related class activities, particularly role plays or simulation exercises, to gain a clear comprehension of the sales process. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
(5) Using contemporary 
technology, create a research 
presentation or prepare a 
documentary related to academic, 
technical, or occupational topics 
and present the findings in oral or 
multimedia formats. 

The student will be able to: 
 

• Define and offer examples of 
sponsorship 
 

• List three ways a company 
might implement 
sponsorship programs 

 

• Identify three factors that 
have impacted the growth of 
sponsorship 

 

• Define and offer an example 
of cause marketing 

 

• Understand why a company 
would engage in sponsorship 

 

• Explain what criteria must be 
met for a sponsorship to be 
effective 

 

• Illustrate the concept of 
ambush marketing 

 

• Describe sponsorship 
inventory 

 

• Define endorsement 
 
 
 

 What is sponsorship? 
 What makes a 

sponsorship an 
effective promotional 
opportunity? 

 What are 5 ways that 
businesses implement 
sponsorship programs? 

 What factors 
influenced the growth 
of sponsorships? 

 What is cause 
marketing?  

 What differentiates 
sponsorship from 
traditional media? 

 How are sponsorships 
activated? 

 What is ambush 
marketing and when 
does it occur? 

 What is an 
endorsement? 

 What makes an 
effective endorsement 
campaign? 

 
 
 
 

 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Activity: 
Buy This! Celebrity 
Endorsement Game PPT 
 
Curriculum PowerPoints: 

• Unit 8 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Internet Activity: 
Cause Marketing Project PPT 
 
Group Activity: 
Product Endorsement Project 
PPT 
 

Enduring Understanding(s) 
Students will begin to understand the significance of sponsorship and its impact on the financial viability of sports, entertainment, and event properties. Students will also gain an 
understanding of why companies make the decision to engage in sponsorship as a promotional opportunity for their business, as well as the decisions required to ensure their 
sponsorship program is a sound investment. Students will also explore several concepts important to the sponsorship field, including cause marketing, ambush marketing and a brief 
background on endorsements. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
(5) Using contemporary 
technology, create a research 
presentation or prepare a 
documentary related to academic, 
technical, or occupational topics 
and present the findings in oral or 
multimedia formats. 

The student will be able to: 
 

• Understand the importance 
of ticket sales to the sports 
and entertainment industry 
 

• Identify factors that influence 
a fan’s decision to purchase 
tickets 

 

• List at least five ticket sales 
strategies 

 

• Define ticket package 
 

• Explain the concept of 
frequency escalator 

 

•  Describe how ticketing 
technology has provided 
innovative alternatives for 
customers 
 
 
 

 How important is the 
ticket sales function to 
the sports and 
entertainment 
industry? 

 How do ticket sales 
affect other functions 
of the sports and 
entertainment 
business? 

 What factors influence 
ticket sales and 
attendance? 

 How does the law of 
supply and demand 
apply to ticket sales? 

 What are season 
tickets?  Personal Seat 
License? 

 What are ticket 
packages and mini 
plans? 

 What is the basic 
concept of the 
frequency escalator? 

 What is database 
marketing? 

  
 
 
 

 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Activity: 
Buy This! Celebrity 
Endorsement Game PPT 
 
Curriculum PowerPoints: 

• Unit 9 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Class Discussion: 
Milwaukee Bucks Group 
Tickets 
 
Group Activity: 
Ticket Sales Plan Project 
Ticket Sales – The Frequency 
Escalator 
Stadium/Facility Creation 
Project 
 

Enduring Understanding(s) 
Students will begin to understand the explore the roots of sports and entertainment business by providing students with an understanding of the ticketing process. Ticketing, as a 
function of sports and entertainment marketing, has evolved into a complex process and proves to be one of the most important components of the SEM marketing mix. This unit 
will cover the way tickets are sold and marketed, and the importance this revenue stream has on an organization’s financial viability. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
(5) Using contemporary 
technology, create a research 
presentation or prepare a 
documentary related to academic, 
technical, or occupational topics 
and present the findings in oral or 
multimedia formats. 

The student will be able to: 
 

• Describe the concept of the 
fan/spectator experience 
 

• Define the term game 
operations 

 

• Identify five elements of 
game entertainment 

 

• Explain what is meant by 
“game attractiveness” and 
how it influences attendance 

 

• Explain why game operations 
are important to a sports 
organization 

 

• Describe the relationship 
between game operations 
and other functions of the 
organization 
 
 
 

 What is included in the 
spectator or fan 
experience? 

 How important is the 
spectator/fan 
experience? 

 When does the 
spectator or fan 
experience begin? 

 How do organizations 
manage, control, and 
enhance the fan 
experience? 

 What are game 
operations? 

 What role do game 
operations play to 
provide an effective 
vehicle for an 
organization to 
manage, control and 
enhance the fan 
experience? 

 What is meant by game 
attractiveness? 

 
 
 

 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Activity: 
The Fan Experience 
The Great Mascot Challenge 
 
Curriculum PowerPoints: 

• Unit 10 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Class Discussion: 
Milwaukee Bucks Group 
Tickets 
 
Group Activity: 
Ticket Sales Plan Project 
Ticket Sales – The Frequency 
Escalator 
Stadium/Facility Creation 
Project 
Concessions Menu Challenge 
 
Extra Credit: 
Stadiums Race to Digitize 
Case Study 

Enduring Understanding(s) 
Students will begin to understand the importance of game operations and game entertainment. The fundamental concept of game operations and entertainment is the way 
“breaks” in an event or game (half-time, time-outs etc.) are perceived by sports marketer as “opportunities”. The game operations process begins before any of the games are 
played when sports marketers identify the additional entertainment that will be added to the event to keep the audience involved and entertained. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Deliver planned and 
impromptu oral presentations, as 
individuals and members of a 
group, conveying results of 
research, projects, or literature 
studies to a variety of audiences. 
(4) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
(5) Using contemporary 
technology, create a research 
presentation or prepare a 
documentary related to academic, 
technical, or occupational topics 
and present the findings in oral or 
multimedia formats. 

The student will be able to: 
 

• Explain why sports and 
entertainment 
communications are 
important 

• Define publicity 

• Differentiate between 
publicity, public relations, 
media relations and 
community relations 

• Identify the three 
approaches to media 
relations 

• Describe the three ways 
community relations 
programs are implemented 

• Name the six functions of 
sports and entertainment 
communications 

• Explain how publicity impacts 
other areas of sports and 
entertainment business 

• Create a press release with 
all its essential elements 

• Recognize the types of 
information typically 
included in press kits 

• Understand some of the 
social issues that impact the 
business of sports and 
entertainment 

 

 What is the role of 
sports and 
entertainment 
communications is 
SEM? 

 What is publicity and 
what role does it play in 
the success of a sports 
and entertainment 
organization? 

 What are the 3 primary 
components of 
publicity? 

 What effect on an 
organization can media 
relation have?  

 How can publicity and 
the media impact a 
sports or 
entertainment brand? 

 What is community 
relations and how do 
organizations 
implement community 
relation plan? 

 What is publicity? 
 What is a press 

release? 
 Why are press kits 

important? 
 

 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
 
Curriculum PowerPoints: 

• Unit 11 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Group Activity: 
Develop a Press Release for a 
Fictitious Sports or 
Entertainment Event 
 
Internet Activity: 
Foundation Affiliation 
 
Class Discussion: 
2019 World Cup BTN PPT 
 
 

Enduring Understanding(s) 
Students will be introduced to the various components of sports and entertainment communications including publicity, public relations, community relations and media relations. A 
key concept discussed is the integration of publicity with the sponsorship component of the sports and entertainment business model, as well as aligning publicity plans with 
promotional and sales efforts. Unit eleven also examines the various methods organizations employ to effectively communicate information about their products and services with 
customers, media, and fans. 
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(1)Identify and analyze new 
terminology applying knowledge 
of word origins and derivations in 
a variety of practical settings. 
(2) Critically evaluate information 
from multiple sources. 
(3) Relate reading to prior 
knowledge and experience and 
make connections to related 
information. 
(3) Evaluate the usefulness of 
information, synthesize 
information to support a thesis, 
and present information in a 
logical manner in oral and written 
forms. 
 

The student will be able to: 
 

• Identify the four primary 
career segments available in 
the sports industry 
 

• Identify career opportunities 
specific to entertainment 

 

• Discuss the future of the SEM 
job market 

 

• Discuss the preparation 
required for a career in SEM 

 

• Explain why a cover letter 
and resume are important 

 What career 
opportunities are 
available in the sports 
industry? 

 What career 
opportunities are 
available in the 
entertainment 
industry? 

 What is a cover letter? 
Resume? 

 How to prepare for the 
job interview? 

 
 

Participation in class 
discussion 
 
Student Notes 
 
Homework 
 
Exam 
 
Student Activities 

The Business of Sports and 
Entertainment Marketing 
 
Class Discussion: 
“Five Keys to the Game” 
 
Curriculum PowerPoints: 

• Unit 12 PPTs 

• Student Notes 

• Competitive Edge 
currents 

that will generate class 
discussions 
 
Group Activity: 
Develop a Press Release for a 
Fictitious Sports or 
Entertainment Event 
 
Internet Activity: 
Research a segment of either 
a sports or entertainment 
industry and find: 

• Skill requirements 

• Experience 
requirements 

• Pay range 
 
Class Activity: 
Mock Interviews 
 

Enduring Understanding(s) 
Students will gain an understanding of the broad range of career opportunities in the sports and entertainment industry. In this section, it is important to distinguish the difference 
between potential careers in operations and those careers in business. The incredible growth of the sports and entertainment marketing field provides increased opportunities for 
business careers within the industry. 

 


