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A step-by-by-step look at the ad-making process

The agency develops a
D written statement (a brief)
O communicating the goals,
objectives and/or

expectations of the
advertising campaign.
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The agency "ideates" or

develops the concept(s)

that will best deliver the

objectives stated within
the brief.

r ) The agency works with
various production experts

g CREATIVE who convert the ideas and
© OEVELOPMENT | concepts approved by the

client into marketing assets a ; :
% PRoOUCTION like videos, commercials, ‘l =

print ads, and social posts.
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The agency i; o

determines where
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the marketing assets
will be placed.

The agency delivers
advertising materials
to publishers,
networks, and media
companies where the
ads will be posted or
set “live.”
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MEASURE,
OPTIMIZE,
REPORT.

e The agency tracks ad
performance and measures the
client's return on investment.

e The agency presents the client
with a final report based on
data collected throughout the
campaign.

e Both parties analyze the report
to determine which campaign
elements were most effective.
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