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LESSON 2.4 FUNCTIONS OF MARKETING

INSTRUCTIONS

As a group, determine the characteristics of Under Armour’s product line.  Based on those characteristics, identify (as
a class) the ways in which the primary functions of marketing would impact Under Armour’s marketing strategies.

PRODUCT DESCRIPTION:

Pricing:

Distribution:

Promotion:
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LESSON 2.4 FUNCTIONS OF MARKETING

Financing:

Selling:

Marketing Information Management:

Product and Service Management:

The Business of Sports & Entertainment

© Copyright 2021, Sports Career Consulting, LLC.


