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Class Period

Instructions: Using the space below, sketch an example of
new packaging for your product from the "brand” card you
drew in class. Be sure to address the messaging described in
the second card you drew, and explain how the brand will
benefit from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the
new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the
new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in class.
Be sure to address the messaging described in the second card you
drew, and explain how the brand will benefit from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the
second card you drew, and explain how the brand will benefit
from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the
second card you drew, and explain how the brand will benefit
from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of
new packaging for your product from the "brand” card you
drew in class. Be sure to address the messaging described in
the second card you drew, and explain how the brand will
benefit from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in class.
Be sure to address the messaging described in the second card you
drew, and explain how the brand will benefit from the new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the
new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the
new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the
new packaging.
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Class Period

Instructions: Using the space below, sketch an example of new
packaging for your product from the "brand” card you drew in
class. Be sure to address the messaging described in the second
card you drew, and explain how the brand will benefit from the new
packaging.
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